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Welcome to the October IssueWelcome to the October Issue Industry NewsIndustry News
Nominations Being Sought for AMI Board Openings 

AMI is seeking nominations for people in the industry to fill board openings available in January 2022. 
Forward your board nominations to AMI by email to malves@marinaassociation.org or by phone at 866-
367-6622. Nominations must be submitted by November 19, 2021. Individuals who are nominated for 
board positions will be asked to submit a resume or CV which will be forwarded to the AMI nominations 
committee for further review. 

2021 AMI Officers 
Chris Petty, – Chairman Suntex Marinas 
John Swick, CMM – Vice Chairman Safe Harbor Marinas Representing MAT
Rick Chapman, CMM – Treasurer Port of Sunnyside Club, Inc. Representing MMA
Kevin Thompson – Secretary Bellingham Marine 
Joe Riley, CMM Immediate Past Chairman Riley Marine Group

2021 AMI Board of Directors 
Giuseppe Alvarado Representing PCC Shilshole Bay Marina
Austin Cameron VIP Marina on Lake Travis 
John Chiazza Aon Risk Solutions
Ray Fernandez Representing NJ MTA - Bridge Marina, Inc.
Chris Dolan Marina Electrical Equipment 
Steve Linton, CMM Representing WMA – Pikes Bay Marina
Enza Montano Westrec Marinas 
Marieke van Peer, CMM - Seahaven Superyacht Marina
Bill Young Morningstar Properties
Odai Sirri Representing Boating BC – Waterfront Suites & Marina
Kathy Haley, CMM – Miami Dade Parks and Recreation
Ted Schiafone, CMM – City of Oceanside

2022 AMI Conference & Expo 
Registration Opens

Register for the 2022 AMI Conference & Expo, early 
February, Daytona Beach, FL

Registration for the Association of Marina Indus-
tries (AMI) Conference & Expo, formerly the Inter-
nationalMarina & Boatyard Conference (IMBC), is 
now open at marinaassociation.org/conferenceand-
expo. Entering its 20thyear,theconferencewillbehe
ldFebruary1-3, 2022,atthe OceanCenterin Daytona 
Beach, FL.

AMI is planning a face-to-face event in 2022. Con-
ference fees begin at $399 and include unlimited 
access to alleducational seminars, regional round 
tables, workshops, food and beverages, and en-

try into the exhibit hall and admissionto all net-
working and social events. It also includes entry 
to the AMI member meeting, followed by a first-
time attendeereception,and the openingnightEx-
hibitHallParty.

The conference’s five tracks this year include: Build-
ing Your Dream Team; What Does the Future Hold?; 
Customer Experience: Lessons from the Masters; 
Leading Your Organization for Positive Impact; Ma-
rina and Boatyard Management and Operations; and 
Marina Design and Engineering. These sessions will 
offer training on hiring top performers and devel-
oping industry lead-
ers, customer service 
lessons from Disney 
and NASCAR custom-

marinaassociation.org/conferenceandexpo
marinaassociation.org/conferenceandexpo
https://www.linkedin.com/company/25065426/
https://www.facebook.com/pages/Association-of-Marina-Industries/1385586385013432
https://twitter.com/marinaassoc/
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Industry News continued on Page  5

er experience leadership, future of drystack archi-
tecture and engineering, and COVID updates for 
the industry—to name just a few. The conference 
begins with pre-conference workshops—a Marina 
101 session focusing on entry-level education, a 
safety protocols and best practices workshop, and 
a marina design and engineering workshop—fo-
cusing on marina development and renovation 
and project management. These pre-conference 
sessions require pre-registration and an added 
fee. The dozens of conference keynotes, breakout 
sessions and workshops offer a broad selection 
of training opportunities targeting all levels of an 
organization’s team—from entry-level to top-level 
management. Each day of intense learning closes 
with receptions and socials, providing the oppor-
tunity for continued industry networking.

"In-person events are back, and we are excited to 
be a part of that! This will be our first year in our 
new location and with our new name, the AMI Con-
ference & Expo. Although the name has changed, 
the conference has not. It continues to be the 
place where marina and boatyard professionals 
come for personal and professional growth and 
networking that can build life-long relationships; 
it is the annual event for our industry," says AMI 
Chair Chris Petty. "The industry has experienced 
significant growth over the past few years, and we 
are ready to get down to business. The AMI Con-
ference & Expo is the best place to get that done.”
As well as full conference passes, one-day passes, 
and exhibit hall passes are available. AMI mem-
bers receive a discount on all passes. In addition to 
the benefits of full conference and one-day passes, 
the marina and boatyard field trip is available for 
an additional $75 for AMI members and $100 for 
non-members. Exhibit hall-only and guest passes 
are also available for purchase.

Pre-registration rates are available until Friday, 
January 28, 2022. Onsite registration rates are an 
additional $20 and begin at 2 p.m., Tuesday, Feb-
ruary 1, 2022.

For more information or to register, visit marina-
association.org/conferenceandexpo.

Suntex Acquires Tampa Area 
Marina

Suntex Marina Investors announced in a statement 
it acquired the Marinas at Little Harbor in Ruskin, 
Fla. Formerly known as Antigua Cove and Village 
Marina, the facility is in the Tampa Bay area.

“Adding a Tampa Bay location continues our ef-
forts of making sure Suntex has the Florida coast-
line well-represented,” Suntex CEO Bryan C. Red-
mond said in a statement.

The marina, which includes slips for boats to 65 
feet, has a drystack building that can accommo-
date 205 boats to 46 feet and outdoor racks for 
33 boats. Located in an under-development resort 

http://www.marinaassociation.org/conferenceandexpo
http://www.marinaassociation.org/conferenceandexpo
https://images.saymedia-content.com/.image/cs_srgb/MTg0NzQ1MjM3NTE0NjI2NTM1/suntex_little_harbor_press_release_102121.pdf
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Industry News continued from Page 3

Industry News continued on Page 6

community, the marina also has a restaurant and 
bar, patio and deck, and access to a private beach.

“Our plan for this property includes a number of 
upgrades and new customer amenities, such as 
expanding the dry storage and updating the fuel-
ing system,” said Sam Chavers, Suntex senior vice 
president.

The Suntex marina portfolio includes properties in 
California, Florida, Georgia, Iowa, Kentucky, Mary-
land, New Jersey, Oklahoma, Texas, Tennessee 
and Virginia.

Freedom Boat Club Acquires CT 
Franchise

Freedom Boat Club, a division of Brunswick Cor-
poration  has acquired its Freedom Boat Club of 
Connecticut franchise operation and territory 
from the current owners. The acquisition includes 
all current Connecticut-based locations, as well as 
the rights to expand and build new club locations 
in the territory. There are seven Freedom Boat 
Club locations across the Connecticut coastline 
from Stamford to Mystic, with plans for continued 
expansion ahead of the 2022 boating season.   

Freedom Boat Club entered the Connecticut mar-
ket in 2016 and has attracted new boaters to its 
shared-access participation model under the lead-
ership of marine industry veterans, Richard Crom-
well and Peter DeVilbiss.  Membership at the Con-
necticut club locations has consistently grown at 
a  double-digit  percentage annual rate over the 
past six years, a testament to the owners and staff, 
all of whom are intended to be retained during the 
transition.  

This announcement marks the fourth boat club 
acquisition made by Brunswick Corporation in 
2021, following the purchase of Fanautic Club and 
its 23 Spanish locations in July, the New York ter-
ritory in early April, and the Chicago territory in 
early March.  Freedom Boat Club now operates 
corporate-owned clubs in nine territories that 
span Connecticut; Southwest Florida; Southeast 

Florida; Raleigh, North Carolina; Charleston, South 
Carolina; Chicago, Illinois; Long Island, New York; 
Milwaukee; and the United Kingdom.   

Elkhart Plastics Expands YAKport 
Kayak Launch Accessory Options

Elkhart Plastics LLC, a Myers Industries, Inc. com-
pany, extends the  YAKport Kayak Launch  acces-
sory options to better serve customers.

YAKport is a personal paddle sport launch system 
that works for not only kayaks but also canoes 
and paddleboards with a width of 34 inches. The 
YAKport attaches to the company’s  Connect-A-
Dock  floating dock series, including the low pro-
file 1000 Series Dock and high profile 2000 Series 
Dock. It also connects to other floating models and 
fixed docks.

As an accessory to the YAKport Kayak Launch, 
Elkhart Plastics offers updated, short rotomolded 
grab bars constructed of durable, UV-protected 
polyethylene sold in pairs. Available in tan, light 
grey, dark grey, blue, and black, the grab bars 
match the existing YAKport color scheme for a 
sleek look. In addition, Elkhart Plastics’ new inno-
vative design incorporates the overhead assist bar 
with the short grab bars for easier entry into a wa-
tersport’s apparatus.

“Elkhart Plastics is excited to offer the new YAK-
port grab bar design and overhead assist bar. The 
new rotomolded model enhances the look and 
functionality of the kayak launch, creating an over-
all better experience for the user. This product 
update allows us to better support our customers 
with reduced cost and lead times,” says Jack Wel-
ter, president of Elkhart Plastics.

The YAKport Kayak Launch grab bars are available 
from dealers across the U.S. and international dis-
tributors around the globe. To find a dealer and to 
learn more about YAKport, visit www.yakport.com.

http://www.suntex.com/
https://www.epi-roto.com/
https://www.myersindustries.com/
https://www.yakport.com/
https://www.connectadock.com/index.htm
https://www.connectadock.com/index.htm
http://www.yakport.com
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Industry News continued from Page 5

Southern Marinas Expands in Lake 
of the Ozarks

Southern Marinas Holdings II, LLC, a partnership 
between a Denver-based private investment firm 
and Southern Marinas, LLC,  has  purchased  Mill-
stone Resort and Marina located on Lake of the 
Ozarks in Gravois Mills, Missouri. 

Situated in the heart of Missouri, Lake of the Ozarks 
is one of the state’s premier vacation destinations. 
Millstone Marina is the largest and most tenured 
marina on the lake and is the only RV resort with 
direct waterfront sites. The full-service marina 
and RV resort is comprised of covered wet slips, 
RV sites with full utility hookup, an extensive boat 
rental fleet, a ship’s store, a fuel dock, a boat ser-
vice center, multiple swimming pools overlooking 
the lake, picnic areas, dog parks, and two on-site 
restaurants. The Resort is positioned on the tran-
quil side of the lake and features cliffside views 
along the main channel of Lake of the Ozarks.  
 
This purchase marks Southern Marinas’ fifth ac-
quisition in 2021. The company has plans to close 
on several other marinas before  year-end, as it 
continues to build a geographically diverse port-
folio strategically located across the United States.

MMA Seeks Entries for Annual 
Neptune Awards

Marine Marketers of America (MMA), the exclu-
sive association for those engaged in marine in-
dustry marketing activities, has issued a call for 

entries for the 2021 Neptune Awards. The award 
program, now in its 14th year, honors creative 
concepts, campaigns, and initiatives from across 
all sectors of the marine industry ecosystem. The 
contest is open to any company, agency, or orga-
nization involved in producing marketing commu-
nications content for external audiences. Entries 
must have been created and executed during the 
2021 calendar year to qualify. The call for entries 
will remain open from October 15 to December 6. 
Winners will be announced in February 2022.

This year, the program is seeking submissions for 
23 different categories, covering a full range of 
marketing content and collateral. A new category 
of Customer Retention has entered the mix for 
2021 and will honor a marketing effort designed 
to convert new, first-time buyers and boaters into 
life-long enthusiasts. The top entry among all Nep-
tune categories will be honored with the coveted 
King Neptune Award.

2021 Award Categories are Advertorial/Content 
Marketing; App, B2B Marketing; Customer Reten-
tion; Diversity Initiatives; Email Marketing; Event 
Marketing/Grassroots; Integrated Marketing Cam-
paign; Marketing Innovation; National Magazine 
Ad Series; National Magazine Ad Spread; National 
Magazine Single Ad; Newsletters – Print and Digi-
tal; Online Advertising; Product Literature; Public 
Relations; Regional/Local Marketing; Sales Promo-
tion; Social Media; Video – Series; Video – Single 
Long Video; Video – Single Short Video; and Web-
sites – Corporate & Special Landing Pages.

All submissions will be completed via the online 
Neptune Awards portal.

https://neptune.awardsplatform.com
https://neptune.awardsplatform.com
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Chase Enterprises
Harford, CT

City of Monterey
Monterey, CA 

Georgian Shores
West Owen Sound Ontario

Happy Days Boat Rental Ltd.
Bobcaygeon Ontario

Long Beach Marinas
Long Beach, CA 

Minneford Marina
Bronx, NY

Naples Bay Yacht Stowage
Naples, FL

OmniMarine
Charlotte, NC

Payne Marine
Point au Baril Ontario

Petroleum  Marine Construction
Ft. Lauderdale, FL

Port 32 Cape Coral
Cape Coral, FL 

Port 32 Fort Lauderdale
Ft. Lauderdale, FL

Port 32 Marco Island
Marco Island, FL

Welcome AboardWelcome Aboard
Port 32 Naples

Naples, FL

Port 32 Palm Beach Gardens
Palm Beach,FL 

Port 32 Tampa
Tampa, FL

Port 32 Tierra Verde
Tierra Verde, FL

Port Harbor Marine
South Portland, ME 

Port Sanilac Municipal
Port Sanilac, MI 

Pride Marine Group Kingston
Kingston, Ontario

Royal Nova Scotia Yacht Squadron
Nova Scotia

South Shore Harbour Marina
League City, TX

Tangent Technologies, LLC
Worthington, MN

Total Dollar Insurance
Washington, NY 

Trionic Corp.
Port Washington, WI 

Two Herons Marina, LLC
Seymour, IN

Walker's Point
Gravenhust, Ontario
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REGISTER NOW AT
MarinaAssociation.org/ConferenceAndExpo

2022
Ocean Center   Daytona Beach, FL   Feb 1-3, 2022

Title Sponsor

  T he leading 
MARINA CONFERENCE

u  Network with over 1,000 industry leaders
u  Over 25 educational sessions focusing on leadership, operations, design and engineering,   

HR and industry trends
u  One-stop shop exhibit hall with over 150 booth showcasing cutting-edge products and services

http://marinaassociation.org/conferenceandexpo
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     Legislation &     Legislation &
          Partnerships          Partnerships
Congress faced several critical legislative dead-
lines in September, making it an extremely busy 
month on Capitol Hill. Congressional Democrats 
spent the month negotiating multiple large legisla-
tive packages, including the $1 trillion bipartisan 
infrastructure package and the $3.5 trillion budget 
reconciliation package (the social safety net bill be-
ing dubbed the “Build Back Better Act”). The House 
was expected to vote on the bipartisan infrastruc-
ture package at the end of September. 

However, due to backlash from progressives who 
wanted to see a vote on the larger budget rec-
onciliation bill first, House Speaker Nancy Pelosi 
postponed the vote. With support for the $3.5 tril-
lion price tag of the budget reconciliation package 
waning among moderate Democrats in the Sen-
ate (whose votes are required for the bill to pass), 
closed-door negotiations are ongoing to cut the bill 
down to $2 trillion. While we do not yet know exact-
ly where cuts will be made, from our conversations 
with Senate staff we believe that climate change, 
healthcare, and K-12 education provisions that do 
not have bipartisan support are the most at risk. 

Congress also faced a September 30th deadline to 
pass either a FY22 appropriations bill or continu-
ing resolution (CR) to fund the federal government 
through the end of the calendar year. House Dem-
ocrats drafted a continuing resolution in late Sep-
tember that also included a provision to raise the 
debt ceiling. 

Raising the debt ceiling is critical to prevent the 
federal government from running out of money in 
mid-October, but Republicans opposed the mea-
sure because it would open the door for Demo-

crats to push through additional spending. At 
the last possible moment, on the afternoon of 
September 30th, Congress reached a compromise 
and voted to pass the CR (minus the debt ceiling 
provision) and narrowly averted a government 
shutdown. The federal government is now funded 
through December 3rd.

Lobbyit Update
Negotiations on the Build Back Better Act continue 
to drag on. This month, markups were completed 
on the bill and we now have a clearer picture of the 
provisions it includes related to electric vehicles, 
climate change, and workforce development. Of 
note to AMI is that the bill includes $10 billion for 
competitive grants to partnerships to expand 
workforce development and employment oppor-
tunities for high-skill, high-wage, and in-demand 
industry sectors or occupations including clean 
energy, infrastructure and transportation, and ad-
vanced manufacturing. 

There is also funding for electric vehicles, includ-
ing $10 billion for the EPA to fund grants for quali-
fied electric transportation projects and for the in-
stallation of charging infrastructure and shipside 
or shoreside electrification for ground support at 
ports.

The bipartisan infrastructure package provisions, 
as outlined last month, have not yet changed Re-
garding timing, Congressional Democrats’ self-im-
posed October 31 deadline for passage of infra-
structure and reconciliation seems in doubt. Sen. 

By Eric KretschBy Eric Kretsch

Legislation & Partnerships continued on Page 10
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Legislation & Partnerships continued from Page 9

Take Your Marina to the 
Next Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 
that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 
marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 
environmental issues. Purchase now.

Kyrsten Sinema (D-AZ) told fellow lawmakers on 
a call this past week that she is unlikely to sup-
port the reconciliation package until the House 
first passes the Senate’s infrastructure legislation. 

This month, LobbyIt drafted and distributed a let-
ter of support for the inclusion of a Working Wa-
terfronts provision in the infrastructure legislation 
to members of the Senate Energy and Natural 
Resources Committee. With some climate-related 
provisions at risk, we will continue to monitor this 
provision and distribute this letter more widely to 
moderate Senate Democrats if needed.

LobbyIt also provided AMI with a memo on the 
recent House Transportation and Infrastructure 
Committee hearing on ferries; the hearing focused 
primarily on transit issues related to car ferries 

(traffic reduction), and climate change.

Looking Ahead
LobbyIt is looking into potential legislative vehicles 
for the recently introduced Small Passenger Ves-
sel Liability Fairness Act. With NFIP only receiving 
a temporary extension until December 3rd, we will 
be keeping AMI apprised of all debate around a 
long-term reauthorization so that members can 
be updated on any major changes to the program 
that may arise. 

As mentioned above, we are closely tracking nego-
tiations around the Build Back Better Act and are 
prepared to take additional action to express sup-
port for the Working Waterfronts provision if and 
when needed.

https://marinaassociation.org/store_product.asp?prodid=26
https://marinaassociation.org/store_product.asp?prodid=26
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Around The WorldAround The World
New Marina Opens on the Greek 

Island of Symi

Pedi Marina in Symi is the third marina in the Do-
decanese. A new marina has opened on the Greek 
island of Symi. Pedi Marina was recently inaugu-
rated by the Deputy Minister of Development and 
Investment, Nikos Papathanasis, in the presence 
of the Deputy Minister of Health, Zoe Raptis.

“It is the third marina in the Dodecanese and it is 
very important because it shows the confidence of 
the investment community in Greece, which pres-
ents a dynamic recovery,” Papathanasis told the 
media. “It is not only this marina, there are many 
more investments in the island that take place be-
cause we have created a friendly investment envi-
ronment.

“Greece shows that it is a destination for invest-
ments and in fact investments like this marina 
show exactly this critical point by offering quality 
services that prove that we are in a new era with 
strong growth,” he added. Symi is part of the Do-
decanese island chain in Greece, and is located 
around 40km northwest of Rhodes and 425km 
from Piraeus, the port of Athens.

Debate Begins Over Boating 
Concerns in Spanish Islands

The environment minister of the Balearic Parlia-
ment is calling for a “diligent” debate about the 
number of boats traversing the waters of the Bale-
aric Islands, leading to “overcrowding” and envi-
ronmental concerns. Minister Miquel Mir was re-
sponding to local concerns in Minorca that 40% of 
some 2,380 vessels at anchor were made to move 
because they were anchored in environmentally 
sensitive areas. Comparatively, in Mallorca only 
7% of the boats inspected had to move; on Ibiza, 
nearly 10% and in Formentera, only 1.3%.

The reason, most involved agree, is the influx of 
new and inexperienced boaters, and not just inter-
national visitors. “The island has been an anomaly 
this summer. There has been notable overcrowd-
ing, [with] a lot of national tourists with their own 
boats,” Mir said.

The minister is calling for cooperation between 
the various authorities with “responsibility for the 
sea,” more involvement of the Spanish govern-
ment and an increase in public awareness.
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.



13

News From WashingtonNews From Washington
  

Bipartisan Bill to Stop Spread of 
Aquatic Invasive Species Introduced 

In U.S. House of Representatives

Representatives John Garamendi (D-CA-03) and 
Mark Amodei (R-NV-03) introduced this week 
the “Stop Invasive Mussels Act” (H.R.5692), bi-
partisan legislation which would authorize fed-
eral land management agencies to take proven, 
commonsense measures to prevent the prolif-
eration of invasive species in our nation’s water-
ways, lakes, reservoirs, and aqueducts – a ma-
jor priority for the recreational boating industry. 
 
“NMMA applauds Representatives Garamendi and 
Amodei for their leadership introducing the bipar-
tisan Stop the Spread of Invasive Mussels Act of 
2021, legislation which will provide much needed 
help in the fight against harmful aquatic invasive 
species (AIS),” said Clay Crabtree, Director of Fed-
eral Government Relations at the National Marine 
Manufacturers Association (NMMA). “AIS pose se-
rious threats to the recreational boating industry, 
with invasive mussels alone costing the U.S. econ-
omy billions of dollars each year. This bill takes the 
important step to authorize additional funding for 
watercraft inspection and decontamination sta-
tions, while streamlining federal agencies’ authority 
to ensure at-risk areas are prioritized for funding.” 
 
AMI will work with our partners and alongside con-
gressional offices to advance this bill to the U.S. 

Senate and ensure the priorities of the recreation-
al boating industry are accounted for.

White House Efforts to Address 
Supply Chain Disruptions Underway

Last week, the Biden administration convened busi-
ness, shipping, and union leaders to discuss the 
challenges at ports across the country and actions 
each partner can take to address the delays and 
congestion across the transportation supply chain. 
 
In the days to come, these leaders will announce a 
series of public and private commitments to move 
more goods faster and strengthen the resiliency of 
our supply chains – a move which has the potential to 
ease logistical burdens on marine manufacturers. 
 
At the onset of the pandemic, supply chain disrup-
tions forced boating industry businesses to tem-
porarily shut down operations, threatening the 
success and expansion of the recreational boat-
ing industry. As the U.S. economy continues to re-
cover, these constraints are flattening and marine 
manufacturers, with high production capacity uti-
lization, are refilling their pipelines to meet ongo-
ing consumer demand—demand that’s expected 
to endure into 2022 as more Americans continue 
returning to and rediscovering the outdoors.
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Clean Marina & Clean Marina & 
Environmental NewsEnvironmental News

Grant Program Brings Pollution 
Fighting Products to WI Marinas

Researchers at the University of Wisconsin-Osh-
kosh have received a grant to install Seabins, in-
novative plastic pollution capture devices, at three 
Wisconsin Clean Marinas.  

 An estimated 22 million pounds of plastic enter 
the waters of the Great Lakes each year. However, 
plastic pollution technologies, like the Seabin, are 
boosting the outlook for how this issue can be al-
leviated.  With over 1,400 miles of Lake Michigan 
shoreline, the project is an opportunity to test this 
new technology.  

  A floating trash bin, the Seabin is powered by 
an onshore electrical outlet and fixed to a float-
ing dock where it skims the surface of the water, 
pumping water into the device while capturing de-
bris like cups, bags, straws, and even microscopic 
pieces of plastic. It can also be equipped with an 
oil-absorbent pad to soak up gasoline and deter-
gents on the surface. The bin can collect over eight 
pounds of debris a day or 1.4 tons a year. It’s also 
made of 100% recycled material.  

The project is part of the  NOAA Marine Debris 
Program, and is working under two initiatives, 
the  Great Lakes Circular Economy Partner-

ship  and the  Great Lakes Plastic Cleanup  (GLPC), 
an initiative that launched the largest deployment 
of litter and plastic catching technology along Can-
ada’s Great Lakes coast. The GLPC installed cap-
ture devices at 21 participating public and private 
marinas, ranging from Lake Superior to Lake On-
tario, and are now expanding to several states, in-
cluding Wisconsin coastal communities.  

To be distributed among marinas are Seabins, as 
well as installations of fishing line recycling bins at 
several sites.   UW-Oshkosh research interns will 
be monitoring the contents caught in the devices 
daily. Characterizing the types of plastic debris 
that are found in the bins will provide insights into 
what is entering the waterways and the scale of 
plastic pollution in the Great Lakes. This informa-
tion can be used to develop strategies on how to 
curb specific sources of plastic pollution as well as 
spread awareness. Educating marinas and coastal 
communities about plastic pollution while encour-
aging recycling and prevention of marine debris is 
another major outcome of the project.  

 In addition to the Seabins, UW-Oshkosh was also 
awarded funds to purchase a trash collection boat 
through the U.S. EPA Great Lakes Restoration Ini-
tiative Trash Free waters grant program. The boat 
is expected to travel around the harbors of Stur-
geon Bay, the Fox River and bay of Green Bay, and 

Clean Marina & Environmental News continued on Page 15

https://marinedebris.noaa.gov/
https://marinedebris.noaa.gov/
https://www.circulargreatlakes.org/
https://www.circulargreatlakes.org/
https://www.greatlakesplasticcleanup.org/
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Manitowoc. The Seabins will be installed at the se-
lected marinas this fall or at the beginning of the 
boating season in spring. An additional bin will also 
be placed in the Fox River at the UWO  Environ-
mental Research and Innovation dock. The fishing 
line recycling bins may be distributed to marinas 
this fall. Another opportunity through the  Keep 
America Beautiful  grant program may provide six 
additional Seabins to the equation.  

Underwater Marina Cleanup Yields 
Trash and Old Technology

Source: MyEdmonds News

Saturday morning saw Annie Crawley and her un-
derwater dive team at it again, diving beneath the 
Edmonds Marina boat moorage floats to clean up 
and bring the surface the plethora of underwater 
debris that has built up over the years. The proj-
ect involved the section just north of Anthony’s 
Homeport under float M through Q, and follows 
up on their efforts back in April under the docks 
just south of these.

If you’ve ever dropped something into the water, 
from a cell phone to a screwdriver to a chair, you 
know how maddening it is – you just say goodbye. 
Much of this has been there for decades, and the 
divers brought up objects that many of the young-
er crowd simply didn’t recognize. It’s like a time 
capsule.

“What’s a Walkman?” asked a 20-something volun-
teer. “Is it some kind of pedometer or something?”
Despite a few of these “treasures,” the bulk of gar-
bage collected comprised hoses and bottles, lead-
ing one young diver to remark that boaters must 
do an “awful lot of squirting and drinking.”

These twice-yearly marina cleanups are team ef-
forts by members of Our Ocean and You, a group 
spearheaded by Crawley and formed around help-
ing people understand how our lives are intercon-
nected with the sea. Membership is open to any-
one. Just visit the signup page to learn more.

“You don’t need to be a diver to be part of the 
group,” explained Crawley. “All you need to do is 
agree to be a voice for the ocean.”

Clean Marina & Environmental News continued from Page 14

https://kab.org/
https://kab.org/
https://myedmondsnews.com/2021/10/underwater-marina-cleanup-yields-trash-and-treasures/
https://myedmondsnews.com/2021/04/volunteers-dive-in-at-edmonds-marina-for-underwater-cleanup/
https://www.ouroceanandyou.com/
https://www.ouroceanandyou.com/join-now
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https://www.flipsnack.com/599AD86D75E/resource-guide-2021.html
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AMI Contact InformationAMI Contact Information

Kayce Cashill-Florio
AMI Conference and Expo Coordinator

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622

https://www.flipsnack.com/599AD86D75E/resource-guide-2021.html
http://www.marinaassociation.org
mailto:imbc%40marinaassociation.org?subject=
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